
S E L E C T E D  P R O J E C T S

"A LEG UP" - 2023 COCA-COLA REFRESHING FILMS

COMMERCIAL
Co-Director, Co-Producer | www.instagram.com/alegupfilm/

Collaborated closely with a global brand through weekly team

meetings, exhibiting my ability to adapt from feedback and

interact comfortably with external clients

Managed social media content creation and marketing

strategies, collaborating with the social media and BTS team to

optimize reach and engagement

Oversaw the post-production process, including coordination

with external partners such as Company 3 in Atlanta, to ensure

timely delivery of high-quality content

Effectively led a diverse cast and crew of over 90 individuals,

fostering strong communication and organizational skills

essential for coordinating various stakeholders within a high-

pressure environment

C O N T A C T  I N F O R M A T I O N

N E G A N  F U

W O R K  E X P E R I E N C E

(919) 760-9401
negan2000@gmail.com
negan.com
Savannah College of Art & Design
B.F.A. in Film & TV with a Minor in Sound Editing
Instagram: @negantheestallion_
TikTok: @negantheestallion_

ABOUT THE ROLE
The FESTIVAL PR INTERN provides invaluable support to the Tribeca Festival Communications team assisting on all Festival duties including, but not limited to: event support, distribution of press materials, industry research, and more. This is a unique opportunity for someone with a strong desire to learn the inner workings of a film festival while also getting hands-on PR experience.

ABOUT YOU
Our ideal candidate is a creative, hardworking individual who has a strong interest in publicity for film, TV, games, immersive, music, audio storytelling, and more. Must be able to work in the U.S., and onsite at festival locations in NYC as needed.

RESPONSIBILITIES
Assist the Materials Coordinators by gathering film materials, credentials, and department spreadsheets.

Support press credential distribution and media check-in for press and industry screenings.
Assist with press events, interviews, and other film activities.

Draft P&I screening reports.
Assist with pre-Festival press screenings, media check-in, and reporting.

Support Festival Communications team with their day-to-day needs as assigned throughout the internship.
REQUIREMENTS

Current bachelor’s/master’s student and/or recent grad
Ability to work in the U.S.

Available to work full time (40 hours per week) on a hybrid basis leading up to the Festival
Interest in entertainment, publicity, and storytelling

Dedicated, detail-oriented, and eager to assist in the department's overall operations

HOURLY RATE: $16.00/hr

ABOUT US
Founded in 2001, Tribeca Enterprises is a diversified media and entertainment company that owns and operates the Tribeca Festival, Tribeca Studios, and production studio m ss ng p eces.

Tribeca Enterprises brings artists and audiences together to celebrate storytelling in all its forms – from film and TV to music and gaming to emerging and immersive content. With strong roots in independent cinema, Tribeca is synonymous with creative expression and entertainment. Tribeca champions diverse voices, discovers award-winning talent, curates innovative experiences, and introduces new ideas via exclusive premieres, exhibitions, conversations, and performances. Please note: Tribeca is a hybrid work environment with employees coming into our offices three days per week.

Tribeca is committed to cultivating a diverse and inclusive workplace and is proud to be an equal opportunity employer. All applicants will receive consideration for employment without regard to race, color, religion, gender, gender identity, marital status, sex, sexual orientation, national origin, genetics, disability, age, veteran status, or other legally protected status.

Public Works is a major initiative of The Public Theater that seeks to engage the people of New York by making them
creators and not just spectators. Each year, working with partner organizations in all five boroughs, Public Works invites
members of diverse communities to participate in theater workshops, to attend classes, to become involved in the daily

life of the Public, and, most importantly, to join in the creation of ambitious works of participatory theater.

Pioneering a new model of engagement, Public Works is rooted in longitudinal, multi-year relationships with its
community partners. Public Works Partners include Brownsville Recreation Center (Brooklyn), Casita Maria (Bronx),

Center for Family Life in Sunset Park (Brooklyn), Children's Aid Society (Manhattan), Domestic Workers United (all
boroughs), DreamYard (Bronx), Fortune Society (Queens), and Military Resilience Project (all boroughs). Under the

leadership of Director Laurie Woolery and Founder Lear deBessonet, Public Works deliberately blurs the line between
professional artists and community members to create theater that is not only for the people, but by and of the people

as well.

Engagement for this position will be from July 17th - August 14th (with dates subject to change).

Responsibilities:
● Facilitate a supportive and welcoming environment for our community through workshops and on the day of the event.

● Organize casting information and dramaturgical material in preparation for workshops.
● Track community members and materials.

● Demonstrate and model participation in the workshop creative space.
● Assist in the Documentation of the Workshop process as well as community member interviews.

● Providing backstage assistance and support during the day of event.
● Assisting in carrying out the logistics of community events, including but not limited to dinners and

opening/closing night gatherings.

Our Ideal Candidate:

Our ideal candidate has exceptional communication and interpersonal skills. They’re organized, detail-oriented, flexible,
and personable. We are also seeking interest in and/or experience with community-based arts, a deep sense of pride in

their work ethic, and humor in a fast-paced, sometimes unpredictable theater environment. Applicant should have
experience making theater and/or previous volunteer or work experience with a community-based organization. Interest

in Theatre a must! Experience in theatre and community organizing are a plus!

Compensation:

The rate for this position is $20.00 per hour. This is a non-exempt position according to the Fair Labor and Standards Act.

The Public is committed to creating a diverse and inclusive environment and is proud to be an equal opportunity
employer. Applicants from populations underrepresented in the theater field are strongly encouraged to apply. All

qualified applicants will receive consideration for employment without regard to race, color, religion, gender, gender
identity or expression, familial status, sexual orientation, national origin, ability, age, or veteran status.

Position is available immediately.

To apply, please go to our career page at https://publictheater.org/careers and apply via our online portal. If you’ve any
questions please feel free to e-mail us at jobs@publictheater.org.

For this position, please feel free to send recommendations or referrals to jonjon@publictheater.org

S K I L L S  &  S O F T W A R E S

POST-PRODUCTION
Adobe Premiere, ProTools, Avid Media Composer

SOCIAL MEDIA
Instagram, Facebook, Twitter/X, TikTok

Frequently post on my personal TikTok and have
produced numerous viral videos, usually revolving
around movies and entertainment

“FINE DINING”
Director, Editor | www.instagram.com/p/C2dK3fZuItL/

Social content developed for personal portfolio

Tribute to famous movie foods

“MUSIC THROUGH THE DECADES” 
Director, Editor | www.instagram.com/p/Cuhx3lFLEZo/

Social content developed for personal portfolio

Outsourced vintage props and outfits to emulate eight

different decades

MARKETING MANAGER
SCAD District | 2019 - 2020

Executed distribution of social content and

performed copywriting duties for District’s

Instagram and Facebook pages

Demonstrated an understanding of AP style and

copywriting

Covered live events such as the SCAD Savannah

Film Festival

Showcased an enthusiasm for media by

contributing written articles and video content for

the publication, often revolving around

entertainment/pop culture

ENTERTAINMENT REPORTER
SCAD Radio |  2022-2023

Engaged with talent and PR on the red carpet

through interviewing & shooting b-roll at fast-paced,

high profile events such as the SCAD Savannah Film

Festival

Conducted and edited video interviews for YouTube

and Instagram, including clips from red carpet

interviews

GUEST AMBASSADOR
SUMMIT One Vanderbilt |  Present

Assist guests with any and all questions to ensure

a pleasant and smooth guest experience

Assist other team members with any issues or

miscellaneous tasks that arise

ADMIN DUTIES
Microsoft Office Suite, Google Suite, Zoom,
Mac and PC OS, Keynote

https://www.instagram.com/p/C2dK3fZuItL/
https://www.instagram.com/p/Cuhx3lFLEZo/

